B.Com Semester-V (Honours) Examination 2021 (CBCS)

Subject: Indian Financial System
Paper: DSE-2 (5.4.1 CH)

The figures in the margin indicate full marks.

Candidates are required to give their answers in their own words as far as practicable.
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Time: 3 Hours

1. Answer any six questions:

(T (A R AT TS W1S:

a) State the functions of New Issue Market.

New Issue Market 3 Tl Rq® a1l

b) Differentiate between leasing and hire purchase.

Leasing & hire purchase 49 N AT FEI

c) State the features of capital market.

YT G (IR @fe [Rge ST

d) Write a short note on National Stock Exchange (NSE).
National Stock Exchange (NSE) {9 T G0 WQ%@% CeTCAT|
e) Briefly explain the concept of fee-based financial services.
Fee-based financial services I3 4TINTG SISTHTH I FCAT|
f) State the instruments used in the money market.

BIRIF SIS (T 319 instruments 5920 XY (ST 7o AT
g) Distinguish between money market and capital market.

BIFIR G 8 AR G T ATLFT AT

h) Briefly explain the process of factoring services.

FIRRE ORI A GO STLTHCH 145 FCAT

2. Answer any three questions:

(T (I FORTG oras Ses mie;

a) Give a detailed description of the Indian financial system.
GO S FIZR JH6 W 31 W18 |

b) Explain the functions of money market.

BI1A AGUER B! 97T AT

Full Marks: 60

5x6=30

10x3=30

c) Explain the role of mutual funds in the development of capital market.

T AGCIT GV (NORNE FIOR G NBT I FET|

d) Describe the regulatory framework relating to merchant banks in India.

OIS T AHF [NIFE IO I°f~T HAT
e) Narrate the stages of Venture Capital Finance.
Venture Capital Finance J3 Q19{@3feT Ifx1 AT
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B.COM. 5" SEMESTER (HONOURS) EXAMINATION - 2021 (CBCS)
SUBJECT: ADVERTISING
Paper: DSE-2 (5.4.2CH)

Time: 3 Hrs. Full Marks: 60

The figure in the margin indicate full marks

Candidates are required to give their answers in their own words as far as practicable

AR AMFE NS 2N MU, AIFI—R IS [NIoR o g Teg

GRS
1. Answer any six questions from the following: 5x6=30
TR (T (P R AT T8I W8 |
a) Effective communication means lesser is the “noise”. Do you agree? Explain with

b)

9)

h)

appropriate example.
I(FA M O TGS (=T (@0T| oY F JFNe?
CAYS SHIRATHZ 1L [A

Discuss in brief “laboratory testing” technique of advertisement effectiveness.

ISR FIAFITST TH12-GF IFNN- NI (T STTHFCA SCATS

<P

Comment on complexities of media decisions.

RSB NN HFCST T G o® GIGTOrd BT NS B |

“The basic objective of advertising is to increase sells and profits” — Do you agree? Give
reasons.

FISBIATNT T U1y =6 [Py 7 Yl iz i [ qF o2 HrEe
8|

Evaluate “fear” as an advertising appeal.
ﬁ@ﬁw R O -47 FIRAES NI PLAT|

What types of advertisers are most likely to use RADIO as prime advertising medium?
Explain with suitable reasons.

(W R [R@oarenn [ N 21 (@Se-(F IR
N STIRAT? BLS &= I FA

With suitable example discuss the concept of disparaging advertising.

ONYF CUIRATHR NGB (G391 LN RGN BT

“Advertising budget decision is primarily based on management’s judgement rather than
some kind of criteria” — Comment.

fISBIHN TSI TFS (FAT YAV [NATF N FIADRE
fIoIEa T2 A4S Ao S - TSI BT

P.T.O.



2. Answer any three guestions from the following: 10x3= 30

T (T (A o6 AT Sed WS |

a)

b)

c)

d)

Explain various types of advertising based on their intended audiences.

SIS (AT TR [FSBIATN RO 4097 <y NfI@rsr Har!

Discuss in detail major ethical issues involved in advertising.

RSRTATN ST Gio® AL (W0 [y sfet 531 |
Explain with examples the use of rational appeals in Indian advertisements. Why are
human appeals so popular with the advertisers?

ooy RGN L& WRIANT IITF GHIRITHR L I
fISBIHNOIHR IR (FIgF N TIRN TS GAIST (FN?

“There is no standardized procedure and criteria to work out the agency appropriateness
and make a selection decision” — Discuss.

fISBIR ST F-OATS ! [N g3 RAE~ Fransd &I Afiie &

8 fRfT MR - T AT
Explain quantitative and qualitative issues that need to be considered while deciding
about media type.

fRISaro= NN R B {67 @951@ & AT [ymesf@
I




